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As most readers would agree, 
one of the subjects I seem to 
harp on frequently is safety. 

Not only do I tend to talk about it 
regularly in W.C.T. Magazine, but 
I also talk about it often during 
training events. When it comes to 
safety I may sound like a broken 
record, but it is something that I 
don’t think we can stress enough 
as it seems to takes time for the 
message to get through to some. 

I’ve found this is especially true 
for those newer to the industry 
or those that have never had an 
incidence happen to them.
 This was pointed out to 
me again right after the WCT 
Bat Management Workshop in 
Erlanger, Kentucky earlier this 
year. I was having a conversation 
with one of the attendees in one 
of my favorite learning locations, 
the hotel bar, during these events. 

We were waiting on our dinners to 
arrive as we discussed feedback 
with the event along with some 
other bat related questions. As 
usually happens at times like this, 
the discussion quickly turned from 
the workshop into a general wildlife 
control conversation with a lot of 
different subjects being covered, 
including our families.
 The operator I was talking with 

From the editor

ERIC ARNOLD, EDITOR
P.O. Box 357 n Sharon Center, OH 44272

 Continued on page  7
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is not brand new to the industry 
as they have several years of 
experience, and it was a great time 
listening to their history, struggles 
and goals. For those of us that 
have been around for a while, 
conversations like this are kind 
of nostalgic. We get to offer our 
insights as we remember what it 
was like hiring our first employee, 
the struggles with choosing an 
effective marketing program, 
figuring out what services to offer 
and how much to charge for them, 
and how our families affected or 
where affected by what we do.
 I was listening intently to the 
operator and noticed how their 
voice and speaking manner 
changed when they began 
discussing their family and how 
they came to start a career and 
business in the wildlife control field. 
It was more than obvious about 
how much the operator cared 
for their spouse as well as their 
children while they talked about 
them. It was at this point that I 
mentioned a video I had seen them 
post and chastised them about the 
lack of safety equipment for the job 
at hand and that our conversation 
was going to be in the next editorial 
in W.C.T. Magazine. By no means 
am I picking on this individual as I 
honestly feel they are going to be a 
top success story in the next several 
years. Something I really like about 
them is their ability to admit when 
they’ve done something wrong and 
being open to input and changing 
their way of thinking as they get a 
better understanding of the subject 
matter.
 I’m sure that many by now 
have guessed this matter involved 
roof work, although it just as easily 
could have been working from a 
ladder or even carrying equipment 
to or from a truck. However, in this 
case the operator was walking on 
the roof while filming the job and 
explaining what they were doing. 

The issue with this was not only 
was it obvious by their movements 
that they did not have any fall 
protection gear on, but they also 
showed workers who also did not 
have any gear on. Falls are the 
number one job related injury and 
as many know a hot topic with me.
 While we discussed the job 
they had filmed, the operator 
made two comments that really 
hit home. The first comment was 
that the roof slope wasn’t as steep 
as the video made it appear. I can 
understand this since based on the 
camera lens and distance, you can 
get an optical illusion that gives 
the appearance that an object 
is closer or further away than it 
actually is. My response was that 
it didn’t matter as a fall was a fall. 
The second comment they made 
was that they knew their workers 
should have had on safety gear, 
as they were concerned about 
something happening to them, but 
wanted to get this job done.
 As to their own safety, I was 
surprised when the operator kind of 
took the attitude that if something 
had happened to them that their 
family would be taken care of as 
they had purchased life insurance 
just in case. This is when I knew 
that my safety message wasn’t 
getting through. Tack is not one 
of the things I’m known for in this 
industry and looking them in I eye, 
once again stated on my safety 
speech which goes something like 
this.
 “OK, you’ve got life insurance 
but what happens to your family 
when you don’t die, but rather are 
saved except now you’re confined 
to a bed and someone has to take 
care of you? How is your spouse 
going to pay the rent or mortgage 
or put food on the table, especially 
if you are the primary financial 
provider? How are you going to 
deal with not being able to hold or 
play with your children all because 
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wct recap: live trapping groundhogS:
a whole diFFerent ball gaMe
 by Mark Stackhouse

“BLOW YOUR NOSE AGAIN HANK.
YOU’RE CALLING IN A COYOTE”

(Editor’s Note: This article first 
appeared in the March/April 1994 
issue of W.C.T. Magazine.)

When I trapped my first 
groundhogs, I used #220 
Conibear bodygrip traps. 

I would set them at the mouth of 

active den entrances and clean the 
animals out quickly. Nothing could 
be easier than having them crawl 
right into these traps. But in the 
early 1970’s, the Ohio Division of 
Wildlife decided that bodygrip traps 
of 7” jaw spread or more could no 
longer be set on dry land. Several 

years later, they outlawed trapping 
of groundhogs also. Too many 
nontarget animals were caught in 
sets made for them. [Editor’s Note: 
As of 2017 it is currently legal to 
use body gripping traps under 
certain conditions for groundhogs 
in Ohio.]
 At about this time, our local 
game protector asked me to be 
the county’s nuisance trapper. 
After talking to him about the job, I 
found out that even licensed state 
nuisance trappers in Ohio can’t use 
bodygrips on groundhogs. Just live 
traps are permitted.
 Although I had used live traps 
for years on raccoon, I had never 
even considered using them for 
groundhogs. At the time, I had 
just moved into an old farmhouse 
with a large overgrown yard. Some 
groundhogs had moved under 
both the house and barn and my 
new landlord wanted me to get rid 
of them.
 I did a lot of experimenting with 
live traps all around the house, barn, 
and yard. I used a variety of fresh, 
green plants for baits and even 
tried to catch them without bait. I 
tried a number of different ways of 
trap placement in relation to their 
holes and travel ways. I even tried 
camouflaging the traps to appear 
like a den entrance or as part of a 
building wall or foundation. I think 
I tried about every conceivable 
method using live traps. It was an 
education. It was difficult at first, 
but I began to get the hang of it. 
The methods that I came up with, I 
still use today as they’ve been very 
successful for me.
 I found that using clean live 
traps is far more important than 
I ever thought. Traps that have 
been used for coon, opossum, or 

www.facebook.com/WCTGroupInc
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skunk should be pressure washed 
to remove urine, feces, bait, and 
animal odors. A better way is to 
keep separate traps for groundhog 
alone. They are very sensitive 
towards other animal odors and will 
shy away from traps contaminated 
with these smells. They are not 
bothered by the odor of other 
groundhog though. Also, keep 
wilted and withered vegetables 
out of the trap and throw the old 
“greens” away when refreshing the 
bait and lure.
 One of the first things I 
discovered was that trap placement 
is very critical. Groundhogs are 
stubborn creatures of habit and 
therefore won’t go very far out of 
their way unless forced to. Forcing 
them to do anything gets them 
spooked. As for trap placement in 
relation to holes and travel ways, 
always put the entrance of the trap 
facing towards their hole. Place 
the trap as close as possible to the 
hole, but not in direct line with any 
defined trail going to or from the 
den. If setting along a trail, set just 
off to one side or another, and with 
the trap entrance facing towards 
the den. Don’t set a trap directly on 
top of or in line with a trail. It will 
spook them.
 If their den is under a building 
foundation or if their hole is inside 
a building and they have trails 
going under a building wall to get 
to it, place the cage trap against 
the structure foundation, with the 
trap entrance facing towards the 
den or trails going under the wall. 
Again, you need to have the trap 
as close as possible to the den or 
trail.
 Groundhogs have a tendency 
to hug structure and you can 
make that work to your advantage. 
Sometimes you can’t set a trap 
close to the hole. I’ve caught 
groundhogs in traps place against 
foundation walls ten feet away 
from the den without any bait or 
lure whatsoever in the trap. They 

just simply blunder into the trap 
by hugging the wall. Curiosity can 
catch groundhogs as well as cats. 
 Also, there are times when the 
groundhogs are getting into flower 
beds and flower boxes along 
houses, and there’s not a den 
in sight. Set traps close to their 
freshest digging, or where they 
have been eating most recently, 
against the building wall or flower 
box wall. The entrance of the trap 
should face towards their most 
recent activity.
 I have used this hugging 
tendency against them, along with 
a little camouflaging, with good 
success. A burlap bag or a piece 
of burlap draped over the cage 
trap makes it look dark inside and 
simulates a den entrance or other 
safe structure for them to hide in. 
This is sort of a last resort trick I 
use on real stubborn ones. But it 
works.
 This covers most things you’ll 
run up against with groundhogs 
living in, under, or near buildings. 
But they can also just wander 
into yards or have holes that are 
impossible to find in open areas. 

In cases where you don’t have a 
good idea of where to set, go to the 
edge of the yard. This goes back 
to what I said about groundhogs 
hugging structure. The edge, or 
outside perimeter of the yard, is 
the structure. If you look close, 
a lot of times a faint trail can be 
found at the edge of the area. 
Set traps along the trail or edge 
of the yard. It doesn’t seem to 
matter if the yard is fenced or not, 
or if there is a lot of cover at the 
edge or none at all. Put the traps 
lengthwise along the edge, fence, 
or trail. The best situation of any 
of these is to have cover along the 
edge and a groundhog trail going 
close by. Place the trap between 
the trail and cover. If no trails can 
be found, se at the very edge of 
the cover, inside the area that the 
cover surrounds. Their holes are 
usually in the cover, or else they’re 
coming into the yard through the 
cover. When I say cover, I am 
talking about whatever is along 
the outside perimeter of the yard. 

 Continued on page  10
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This could be flower beds, hedges, 
or other shrubbery, trees, weed 
patches, and so forth.
 Since I first started live trapping 
groundhogs, one thing that has 
always stayed the same is the 
damage they can do to a live trap. 
They will use their head or nose as 
a battering ram against the door 
and the trap pan. They’ll also bend 

up the door trigger rod that holds 
the door open. I only use heavily 
built traps, those made out of 1” X 
1” welded wire mesh and 1/4” steel 
rod. Even using these, I reinforce 
the bottom of the door and half way 
up the sides with hog rings. I clamp 
clear around the door frame and 
over and through the wire mesh. 
Check for damage after every 
catch. They will also use their large 
teeth as pry bars. Stay away from 
light duty traps, they simply won’t 

hold up to the abuse a groundhog 
can dish out.
 As far as trap size, all of the 
live traps I use are 12” high and 
12” wide. Some are 30” long, and 
some are 36”. I wouldn’t use a trap 
any shorter and I don’t know of any 
good reason to use one longer. A 
wider and higher trap wouldn’t hurt 
anything; however, I see no need. 
10” X 10” is about as small as I 
would go. An adult groundhog can 
be fairly large and could trigger the 
door with its back on traps under 
10” X 10”. If your live traps don’t 
already have a handle on them, 
get some #9 wire and make one.
 Dispatching the groundhog 
after the catch is something you 
need to handle correctly. I either 
put up the trap, with the groundhog 
in it, into the back of my truck, or 
snare the hog down, remove it from 
the trap, and put it into a transfer 
cage in my truck. I then drive to one 
of several rural farms that I have 
permission on and destroy them. 
A .22 CB short in the brain is all it 
takes. Then I bury them. In more 
suburban areas, where it’s a long 
drive to a place safe to shoot them, 
I would recommend either lethal 
injection or gassing them. Whatever 
method you use, don’t do it in front 
of the client. It seems strange that 
an animal that you have to catch in 
a live trap must be then destroyed, 
but in most states it’s not legal 
to release groundhogs. Farmers 
don’t appreciate groundhogs being 
dumped out on their farms, as there 
are probably plenty of them eating 
and destroying their crops already. 
If a client asks what’s going to 
happen to the animal, explain as 
tactfully as possible that it has to 
be humanely destroyed.
 I purposely haven’t mention 
anything about lures or baits as that 
is a very broad topic and should be 
discussed entirely on its own.  n

              Reed - Joseph 
                     International Company
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the Bird Banger EXP 
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the tougher jobs.
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www.reedjoseph.com

Visit our website for a full selection of cartridges, launchers, and accessories.
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dmoberley@aol.com

The FTA Trapper’s Col-
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its kind in the world.
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The field experience is
backed up with class-
room instruction to
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beginners and ex-
perts. Class placement is
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• Professional Trapping Techniques
• Bait/Lure Application & Use
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• Public Relations & Trapping
• Furbearer Management
• Trap & Snare Placement in detail
• Topographic Maps & GPS Technology
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• Trapline Troubleshooting
• Avoiding Non-Targets
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• And More
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Cost is $1300 which includes tuition, 
room, and meals. Travel costs to and
from the college is not included.
In addition to the extensive training

and experience of actually trapping
with the instructors looking over
your shoulder, you will receive

•a variety of books and trapping
related documents.

•Contact Hours/certificate, Purdue
University
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•Lure samples

Invest in your Future!
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Woodpeckers designate a 
group of about 200 bird 
species of the family 

Picidae (Order Pisciformes) 
that are found worldwide except 
for Australia, New Zealand, 
Madagascar, and New Guinea. 
This family of birds also includes 
sapsuckers and flickers. As their 
name implies, woodpeckers 
typically occupy areas where 
trees occur, and forested areas. 
A few specialized species inhabit 
deserted areas and rely on cacti 
instead of trees for finding food 
and shelter. In North America, 
over 16 species of woodpeckers 
occur, with some of the better-
known species being the pileated 
woodpecker (Dryocopus pileatus), 
the hairy woodpecker (Picoides 
villosus), the downy woodpecker 
(Picoides pubescens), the yellow-
bellied sapsucker (Sphyrapicus 
varius), and the northern flicker 
(Colapted auratus). Woodpeckers 
are generally from 7-15 inches in 
length, with contrasting markings, 
and although both sexes look 
similar, males often have brighter 
markings, often red in color, 
around the eyes or on top of the 
head compared to females. In 
North America, woodpeckers are 
protected under the Migratory Bird 
Act.
 Woodpeckers are generally 
easy to recognize. Their main 
attribute, the thick bill, is always 
obvious and allows them to drill 
trees, poke the ground, tap or drum 
on hard surfaces. A second attribute 
of this group is the stiff tail, which 
is crucial for balance while clinging 

to trees and serves as a prop when 
foraging. In flight, woodpeckers 
ondulate, with upward flight when 

flapping followed by downward 
movement as wings are folded 
against body.

SERGE LARIVIERE
226 Bois-Joly, St-Apollinaire n Quebec, Canada, G0S 2E0
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 Interestingly, woodpeckers 
are believed to have several 
adaptations to prevent brain 
damage arising from the constant 
drumming. First, woodpeckers 
have very small brains for their 
body size. Second, the brain is 
smooth, and surrounded by only 
a thin layer of cerebrospinal fluid, 
so that the brain does not “bounce 
around” in their heads. Finally, 
the skull is thicker in the front and 
back, again to absorb the stress of 
repeated impacts when they drill or 
tap hard surfaces.
 Because of the importance 
of climbing and clinging to trees 
solidly for drilling, woodpeckers 
have 4 toes on each foot, two facing 
forward and two facing backwards, 
all armed with very strong claws. 
This allows them to walk upwards, 
downwards, hang upside down, so 
they can drill from any direction.
 Woodpeckers are diurnal birds, 
and they spend the night hidden 
in holes or tree cavities. Some 
species migrate, whereas others 
stay in the same areas during 
winter, even during snowy and cold 
winters.
 Woodpeckers are mostly 
invertebrate eaters, and they 
eat mostly insects such as ants 
and beetles, grubs, spiders, and 
caterpillars. They will also consume 
fruit, sap and nuts. Some species 
will consume bird eggs, nestlings, 
small lizards, and if they have 
access, they will readily forage on 
animal fat, especially during winter.
 Most commonly, woodpeckers 
forage in trees, dead or alive, 
and find food by moving rapidly 
over the surface of the tree. They 
obtain food from several foraging 
manners. They can find prey by 
simple capture of observed prey, 
or they can excavate wood to 
access hidden prey. Once located, 
insects or grubs are captured with 
the aid of a long sticky tongue that 
even possesses bristles to aid 
in removing prey wedged in tight 

spots. Excavating holes in live 
trees allows them to obtain sap, an 
important source of food for certain 
groups such as sapsuckers.
 Woodpeckers tap or drill holes 
for many reasons other than finding 
food. They may tap or drill to 
excavate nesting cavities, to store 
food, or simply to advertise their 
presence, a phenomenon known 
as “drumming”. This behavior 
often leads them to drum on hard 
surfaces that makes very loud 
noise, such as metal roofs or walls. 
When doing this, woodpeckers 
are not trying to make holes, but 
instead simply drum to establish 
territories and to attract mates.
 Woodpeckers breed in the 
spring and they nest in cavities, 
either in a live or dead tree, or 
in a cactus, wall of a home, etc. 
The holes made by woodpeckers 
are also often used by other bird 
species, and many woodpeckers 
will drill a new cavity each year 
for nesting. Most species of 
woodpeckers are monogamous, 
and the pair will work together 
to build the nest and raise the 
young. Clutch size typically is 2-5 
eggs that are white in coloration. 
Incubation lasts around 14 days, 
and the young woodpeckers will 
remain in the nest cavity for 20-30 
days.
 For animal damage control 
operators, woodpecker complaints 
most often occur because of the 
noise made when they tap or drum 
on metal surfaces near habitations. 

Although such drumming seldom 
damages the structures, the noise, 
especially in early morning, can be 
loud and disturbing for sleeping 
home owners.
 The other forms of damage 
come from drilling in walls, fence 
posts, or even on utility poles. On 
human structures, woodpeckers 
often drill holes in old wooden 
walls, and any other boards that 
have gaps or surfaces that may 
hide insects. 
 Commercial tree plantations 
may also experience woodpeckers 
damage as woodpeckers may drill 
hole in trees destined for the lumber 
market. For example, sapsuckers 
will bore a series of closely-spaced 
holes, and possibly, that ring of 
holes may eventually kill the tree, 
or reduce its commercial value.
 Woodpeckers are protected 
under the Migratory Bird Act, so 
exclusion and other non-lethal 
control methods are the only 
means of managing woodpecker 
complaints. Wire-mesh netting and 
other exclusion material made of 
metal may help reduce damage 
to vulnerable areas. Frightening 
devices are the only option to scare 
woodpeckers that repeatedly drum 
near habitations. Some suggest 
that feeding woodpeckers helps 
reduce their needs to look for 
insects and thus reduce damage, 
and even that providing nest boxes 
may help reduce their damage to 
nearby buildings and homes.  n
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uSing haShtagS to coMMunicate with cuStoMerS 
in inStagraM
 by Natasha Arnold

Hashtags, those elusive and 
confusing objects that have 
turned the pound sign into 

an online frenzy. How do you use 
them? What can they be used 
for? For companies, the use of 
hashtags is often overlooked even 
though it can be a great way to 
communicate with prospective 
and existing clients. Instagram 
hashtags allow the user to tag 
their post a certain way which can 
allow for more people to see it or 
limit views. In essence, it is a filing 
system that allows the user to sort 
their footage accordingly. 
 Let’s say your company is doing 
work on a house and the customer 
wants to know the progress. The 
Instagram hashtag system will 
allow you to snap a photo of your 
work, then post it on Instagram 
and put a hashtag on the post that 
will allow the customer to view 
that specific post. This is a very 
powerful tool that can keep the 
customer in the loop as work is 
being performed. The down side 
is that the customer does need to 
have an Instagram account for this 
to work but I’ll address how easy it 
is to resolve this later on. 
 You can be as vague or as 
specific with the hashtags as you 
want, by putting your company 
hashtag along with the designated 
hashtag of the project, or by just 
putting the designated hashtag. 
Anyone who knows the hashtag 
will be able to search it, find 
your company profile and search 
through the photos related to the 
hashtag. This allows the company 
to create “general” hashtags for 
marketing purposes as well as 
specific client oriented ones for 
restricted viewing access. In order 
to use this powerful marketing tool 

there are a few steps you need to 
take. 

Step 1: Create an Instagram 
account.
 To create an Instagram account 
on a computer, tablet or iPad go to 
https://www.instagram.com and 
either log in with your Facebook 
account or enter a smartphone 
phone number or email, your 
name or company name, a 
unique username (a checkmark 
will appear beside the name if it 
is available) and password then 
click on the Sign up button. (Note: 
for iOS systems, Instagram is 
only available as an iPhone app, 
not an iPad app. To install the 
iPhone app on your iPad, select 

the app installation option when it 
appears with the above directions 
or go to the App Store and search 
for Instagram under the iPhone 

apps.) Next, you’ll get a dialog box 
with options for directing you to 
download the app from either the 
App Store (iOS phones) or Google 
play store (Android phones). 
Click the “X” in the upper right 
corner of this dialog box to close 
it unless you are using a device 
that is capable of running apps in 
which case choose the appropriate 
option. This takes you to the main 
Instagram screen.
 To create an account on a 
smartphone, go to the appropriate 
app store on your phone and 
search for Instagram then select 
and install the app. Instagram 
is free regardless of the method 
chosen for creating an account, 
however; posting pictures and 
video can only be done with a 
smartphone so make sure the app 
is installed on all company phones 
used in the field.
 Step 2: Edit your profile.
 Once you have created 
an account, the next step is to 
complete your profile. To access 
your profile information, click on 
the person icon (top right on a 
computer, bottom right on a smart 
phone). This will bring up your 
profile screen that shows your 
profile picture, the number of posts 
you’ve made, the number of people 
following you, and the number of 
people you are following. It also 
displays your username, bio and 
website information. To add or 
change information, click or tap on 
the “Edit Profile” button. To log out 
of Instagram, click or tap on the 
three buttons (located by the Edit 
Profile button on a computer and 
top right hand of the screen on a 
smartphone) and select log out.

 Continued on page 34
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Finding the right insurance program just got easier.
That’s The Silver Lining.

This specialized program comes from West Bend Mutual Insurance 
Company, a company focused on providing the right insurance coverage 
for critter control operations.
West Bend provides
	 •	Great	pricing;
	 •	Exceptional	coverage;
	 •	Convenient	payment	options;	and
	 •	Experienced	claims	professionals.
Your business is unique and deserves specialized attention. Let us tailor 
the coverage for the specific services you provide.
For more information, or to request a quote, contact:

Bob & Sons Insurance Agency  •  (260) 726-3718
141 E. Main St.  •  Portland, IN 47371  •  bobandsons@embarqmail.com

This program is available in Wisconsin, Illinois, Indiana, Iowa, 
Minnesota, Ohio, Kentucky, Missouri, Michigan, and Kansas.

http://www.wctmagazine.com
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I did something entirely new this 
year. Some might even call it 
“cutting edge.” For the first time 

ever, when I received a rabbit call 
this summer, I took it! I have had 
some very good trappers tell me 
that trying to catch cottontails in 
summer is comparable to cage 
trapping coyotes. Possible, but 
you’re not likely to even make gas 
money. This summer we had more 
rabbit calls than normal and I’m 
pretty sure we had more cottontail 
rabbits than ever before. I decided 
I would take one more stab at 
catching bunny wabbits before 
I retired from summer wabbits 
completely. Now, like everyone 
else, I had no problem with 
catching them in winter when there 
is snow on the ground. So I tried 
to figure out how to be successful 
without using bait. Wascally 
wabbits in summer have the whole 

world as their table and are just not 
interested in bait.
 What I came up with is basically 
what the armadillo trappers down 
south do; I fenced them into the 
trap. I would find an area around 
the customer’s house where the 

paths for rabbits was narrowed 
down. A good example would be, 
setting your cage between the 
wall of the house and the shrubs. 
Then closing off any openings with 
wire. Making a “V” shape leading 
to the cage opening would be a 
definite plus. Now the next thing 
that comes to mind is making that 
cage appealing enough so that the 
rabbit will want to enter. That would 
surely have to be a two-door cage 
so that the wabbit would realize 
that a couple of quick hops through 
the trap was a worthwhile shortcut. 
Believe it or not, I found the best 
rabbit trap to be the old style Victor 
Havahart with the pan that tilted 
both ways. The next best rabbit 
trap, in my humble opinion, is the 
new style two door Havahart. I 
should also point out that the cage 
that has caught the most rabbits in 
one spot is a 24-inch Comstock. 
These three cages are all I use. 
 I think that one of the reasons I 
have better success with catching 

PAUL WINKELMANN
8041 West Mequon Rd. n Mequon, WI 53097

 around the cage trapS

SuMMertiMe wabbit callS

Double door Havahart traps make excellent summer rabbit traps.
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bunnies is that all the cages have 
flooring. A thin piece of plywood 
works perfectly in the Comstock 
since the doors don’t go all the way 
down. For the Havaharts you can 
use thin wood but I actually prefer 
carpeting. I got a remnant piece of 
the artificial grass carpeting and 
it works extremely well in both 
types of Havaharts. When these 
traps are setup properly, they also 
look mighty inviting to squirrels, 
opossums, and to a lesser extent, 
raccoons. If these non-targets 
pose a problem, I would resort to 
plywood cage bottoms or you will 
be replacing the carpet regularly. 
I also find that transferring those 
wabbits to a smaller cage and 
resetting the cage you caught 
them in, to be very beneficial. The 
urine and droppings in the bottom 
of the cage gives extra security to 
the next rabbit that comes by.
 Now we don’t go out of our way 
to advertise for rabbit removal in 
the summer. Our ad specifically 
states that winter is the preferred 
time for trapping. So my customers 
this summer pretty much referred 
each other to me because I 
was successful. The customers 
seemed to be just as excited 
about the fact that I was removing 
rabbits from their vegetable and 
flower gardens as I was. I had 
about a dozen customers and they 
averaged slightly more than six 
rabbits apiece. Catching more than 
70 rabbits when I used to catch 
none was very encouraging. I hope 
to do even better this coming year 
because of the experience of this 
year. 
 The one thing that did surprise 
me was wooden rabbit traps. I have 
been hearing forever that rabbits 
would be twice as likely to enter a 
cage made out of wood than one 
made out of wire. I have to admit, 
though, when I mentioned this 
on the Internet, one of my fellow 
Wisconsinites, Matthew Snorek, 
did say that I was crazy. So I took 

that as a challenge and purchased 
two double-doored wooden rabbit 
traps. And I have to admit, that 
although I used all my rabbit 
trapping prowess, my catch with 
these two wooden traps was zero. 
It appears that Mr. Snorek was 
right. Not only were the wooden 
cages not effective, but you need 
to be careful that the wood doesn’t 
swell and render them inoperable. 
On the bright side, I did use these 
wooden cages again after we got a 
nice dusting of snow. I don’t know 
how that little weather change 

affected the rabbits but I do know 
that the wooden boxes caught 
three and the Havaharts stayed 
empty for quite a while. I have still 
not used the really great rabbit 
baits like apples and rabbit pellets 
mixed with bird seed. I did so well 
limiting my non-target catches this 
summer to a handful of squirrels 
that I don’t want to attract every 
hungry bird species and mammal 
in the area.
 If you are successful in your 

Adding a piece of thin wood or artificial grass for flooring really helps.

 Continued on page  28
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Every once in a while I find a 
product that I think will be 
a “game changer” for the 

Wildlife Control Industry. There 
has been a lot of progress in the 
last 25 years and it seems that the 
industry is finally starting to come 
out of the stone ages. Looking 
back, I can think of a few things 
that have really changed the way 
we do business.
 Way back in the day, the best 
way to get a raccoon out of a 
chimney was to chase it up the 
chimney while an assistant waits on 
the roof with a catchpole. Richard 
Daniotti Jr. came up with a game 
changing idea when he produced 
his Chim-trap. After this idea, the 
raccoon in the chimney call became 
an easy one-man operation. 
 We use multi-purpose traps 
on a daily basis. These traps can 
be set over holes in the ground, 
abutting holes and entryways in 
buildings, on top of chimneys, or 
simply used as a traditional cage 
trap. This one trap now takes the 
place of many traps that used to 
be specialty traps. Real estate 
in the truck bed is no longer at a 
premium. We have lots of space! 
 Trail cameras have really 
improved as well. The cameras 
that we now use send us a picture, 
directly to our cell phone or our 
email address, whenever motion 
is detected. Many times we know 
about an animal that’s in the trap 
well before the client knows! These 
cameras have helped us a lot and 
have given us knowledge in certain 
situations that would have been 
hard to obtain otherwise. 

 Another huge improvement in 
our industry is the use of thermal 
imaging. Animals that are hiding 
in rooms now glow red and there 
is virtually no place that we can’t 
see them. This is a relatively new 
innovation for the wildlife control 
industry and prices are well within 
the range of everyone’s budget.
 The tools that I mention above 
are what I consider game changers. 
They have absolutely changed the 
way we do business. I’ve recently 
discovered another tool that is 
going to be huge! If you do any bat 
work, mouse work, flying squirrel 
work, or even red or fox squirrel 
work, this product will make you 
love working on ridge vents again. 
The days of doing ridge vent tear 
offs are over folks. Gone are the 
days where we cram cobra-vent 
into the gaps of a ridge vent. The 
days are over in which we HOPE 
that the cheap plastic ridge vents 
don’t buckle under the hot sun and 
create a gap that will cause us a 
call-back on a bat exclusion. 
 This new product is called 

Ridge-Guard and will transform 
our exclusion work on ridge vents. 
Ridge-Guard is a coated metal 
mesh that is pre-formed to seal 
ridge vents. It comes in eight-foot 
sections and is ready to use right 
out of the box. Installation is so 
simple! You simply snug the Ridge-
Guard up against the plastic part 
of the ridge vent and then screw 
it into the roof. The manufacturer 
recommends one screw every 
foot. (What about the screws, you 
ask? Yes, they are included in your 
purchase!) 
 The ends of the ridge vent can 
be tricky to seal, but Ridge-Guard 
makes that fairly simple as well. 
Using just a regular piece of the 
Ridge-Guard material, you simply 
make a couple of cuts where the 
angle of the roof changes. These 
cuts allow you to bend the Ridge-
Guard into shape at the end of the 
ridge vent and then it is secured 
by screwing it down just like the 
straight pieces. 
 The top of the Ridge-Guard is 
not screwed down into the ridge 

a new gaMe changer

JACK AMMERMAN
5104 Woodstock Drive n Swartz Creek, MI 48473
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Ridge vent pulling away from the roof allowing bat access to attic.
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vent shingles or secured in any 
manner really. The tension from 
the bend is all that is needed to 
make it lay flat while it is applying 
downward tension. 
 Here is the only drawback that 
I find with the Ridge-Guard. The 
screws that are supplied (currently 
250 per package) are standard 
steel roofing type screws, painted 
and with a neoprene washer. 
The manufacturer instructs us 
to tighten the screw and washer 
through the Ridge-Guard into the 
shingles below and the on into the 
wooden roof sheathing. This is 
where I get a tad skeptical, as the 
only way that the neoprene washer 
will be self-sealing as intended is 

if it is snug against and covering 
the new hole that we just put 
into our client’s roof. Placing the 
washer below the Ridge-Guard 
and screwing through the gaps of 
the Ridge-Guard will assure that 
water will not seep in. By having 
the washer on top of the Ridge-
Guard material, we are increasing 
the surface pressure placed by the 
screw head, but leaving just a bit 
of the screw threads potentially 
exposed to the elements. I 
suppose that this potential threat 
could be tackled by dabbing just a 
bit of your favorite sealant onto the 
threads before you screw it into 
the roof. 
 What you price this product out 

to your clients is your business, and 
certainly reliant on your location 
and the marketplace’s well-being. 
When speaking with a Ridge-Guard 
sales representative, I speculated 
at $6.00 per lineal foot at a ballpark 
selling price for our clients. He told 
me that he personally charges a 
half a buck more per foot, but his 
market may be a bit better off than 
mine. At $6.00 per foot installed, 
you are making about 50% more 
on the product than its original 
cost - not a bad return when you 
consider the ease of installation. 
 One tube of Ridge-Guard 
contains twenty sections (eight 
feet each.) This should be enough 
Ridge-Guard to do two or three 
standard homes. Remember when 
estimating these jobs, each ridge 
vent has two sides! Each side will 
have to have its own section of 
Ridge-Guard. 
 When quoting prices on any 
roof work, roof pitch always 
comes into play. Obviously, we’d 
all like to work on a nice friendly 
4/12 pitched roof, but that isn’t 
always the case! As the roof pitch 
increases, so do my fees. I call it 
the pucker factor. If we’re going 
to have to worry about a 10/12 
pitch, the associated dangers and 
precautionary measures must be 
taken into account. Charging $10 
per foot is certainly not out of the 
question on a job like this. Basically, 
anything steeper than a 4/12 pitch 
should warrant some extra cost. 
Would an 8/12 pitch roof warrant 
$8.00 per foot? I think so and am 
confident that I can sell it. Nobody 
likes heights. Just because you 
can scale that roof like a monkey 
doesn’t mean that everyone can. 
Charge appropriately!
 Ridge-Guard is certainly 
another one of our industry game 
changers. New products like this 
don’t come along very often. I 
know that I’ll be very glad that this 
one arrived for us when it did - not 
a moment too soon!  n

Installing Ridge Guard™ over ridge vent.

Finished installation.
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Pocket gophers are burrowing 
rodents that live almost all 
of the year underground. 

There are several genera of pocket 
gophers and even more species, 
with each geographic area having 
one or more species. In areas with 
extended periods of snow cover, 
gophers can tunnel right at the 
surface of the ground, leaving tell-
tale soil “casts” on the surface after 
snowmelt. Otherwise, gophers live 
in burrows 2-5 inches in diameter 
with the main tunnels 8-24 inches 
under the surface. Gophers push 
soil up to the surface through lateral 
tunnels, creating a characteristic 
mound. Gophers feed mainly 
on the roots of broadleaf plants, 
including trees, but can feed and 
store leafy vegetation they pull 
underground. 
 While there are a number of 
positive benefits from gophers 
(soil aeration, water percolation, 
etc.) gophers can also reduce 
hay yields, damage agricultural 
crops and cause damage to dams 
and irrigation systems. Gophers 
damage lawns and landscaping 
and gophers are damaging enough 
to golf courses they become a major 
theme in some Hollywood movies 
(think Caddy Shack). Gophers are 
also a major prey item for badgers, 
and when badgers begin digging in 
these areas, the digging damage 
can escalate quickly.
 There are a number of methods 
available for gopher damage 
management, including cultural 
control, toxicants and trapping. 
Because they feed largely on the 
roots of broadleaf plants, treating 
grass sites with a broadleaf 
herbicide (like 2-4-D) can reduce 
gopher problems and improve 
the look of a lawn or golf course. 
Of course, this isn’t applicable 

for alfalfa or other crops or any 
flowerbed. Toxicants include zinc 
phosphide and strychnine treated 
grain baits and fumigants. Grain 
baits may be the most cost 
effective method of control, but 
their effectiveness is sometimes 
controlled by soil moisture: too 
wet and the toxicant degrades too 
quickly- too dry and the gophers 
may move their burrows deeper in 

the soil and never encounter the 
grain bait. Fumigants work well if 
the gopher is close to the source, 
but in many cases the gopher 
can detect fumigants and seal 
the burrow behind it, limiting the 
efficacy.
 One additional consideration 
to toxicants is that the gopher dies 
underground.  In some cases, 
if they die close enough to the 

pocKet gopher trapping
by Hunter Bodenchuk

A strong garden rake is necessary to level old gopher mounds.

Once the mounds are leveled, you can return in a day and find the freshest 
mounds for trapping.
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surface, a badger or coyote can 
smell the decaying carcass and will 
dig a fairly large hole to uncover 
the dead gopher.  In places like 
a cemetery or a school yard, the 
only problem worse than gopher 
mounds is a large scavenger hole 
dug up after a control operator has 
been there.  For these reasons, 
a professional wildlife control 
operator needs to be a skilled 
trapper to work in these locations. 
 For me, the first step in gopher 
trapping is raking the mounds 
level and waiting a day to identify 
the most recently used burrows. 
Gophers are somewhat territorial, 
so while there may be several 
mounds, there are usually only one 
or two gophers using a geographic 
area.  There may be multiple 
burrows, with multiple mounds, but 
trapping is most effective when you 
identify the most recent mounds 
and concentrate there.
 The day after raking the 
mounds, I return and use a 3-foot 
long, ¼” diameter metal stake 
to find the actual burrow near 
the fresh mound. Gophers push 
soil out of the burrow to make a 
mound, making one side of a fresh 
mound steep while the other side 
has a more gradual slope to it.  By 
looking carefully, you can often 
guess which direction the burrow 
runs from the mound.  The burrow 
doesn’t always run directly to the 
mound, however, so you need to 
probe the soil at the edge of the 
mound until you find the burrow 
itself.  Occasionally, the mound will 
be fresh, but the burrow collapses, 
so while it’s easiest to find a good 
burrow right at the edge of the 
mound, sometimes I need to probe 
a few inches away from the mound 
to locate the burrow.
 Once I’ve found a burrow 
connected to a fresh mound, I use 
a small garden trowel to dig out 
the burrow close to the surface. By 
working close to the mound, I don’t 
usually need to dig very deep and 

minimize the disturbance to the 
surface.  However, it is critical that 
the burrow system be completely 
open so fresh air flows into the 
burrow.  After digging a small 
opening at the surface, I’ll run the 
probe completely down the burrow 
itself to make sure my digging 
didn’t collapse it. Gophers will 
respond to the fresh air flooding 
the burrow and come to investigate 
the opening, crossing the trap in 
the process.
 Once I’m certain that I’m 
working in a fresh burrow, I’ll go 

ahead and set the trap.  There are 
several types of traps available, but 
the one’s I’ve used involve a pair 
of jaws held apart when set, with 
a trigger loop ahead of the jaws.  
When the gopher investigates the 
open burrow, it crawls between 
the jaws and bumps the trigger 
loop with its nose, and the jaws 
close on the body, inflicting a fatal 
wound and holding the gopher in 
place. Some traps are too big for 
the gopher to pull down the burrow, 

 Continued on page  24

Typical pocket gopher catches.
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but if you’re going to use a smaller 
trap or leave the trap overnight 
you need to secure it to a strong 
stake to prevent a scavenger from 
carting off your trap with the catch.  
Once a gopher has been caught, 
I’ll fill the hole and re-rake the area 
and return in a day or two to see if 
there are other gophers using the 
same site. In a 5 acre cemetery 
there may be 10-20 gophers at any 
one time.
 Gophers can become trap shy 
if you miss one.  If I have a snapped 
trap, it’s a pretty good bet that the 
gopher will not come back to the 
same mound, and I’ll move the trap 
to a new area as soon as a new 
mound surfaces. Unless a female 
is raising young, there is usually 
only one gopher in each burrow.
 A couple of warnings may be 
necessary. First, gophers can bite 
so keep your fingers clear of the 

gopher when you remove the trap 
from the burrow, in case it isn’t 
dead. Although it hasn’t happened 
to me, I know one trapper who 
has been bitten (twice!) during the 
process of cleaning out the burrow 
before placing the trap.  A good 
pair of leather gloves will protect in 
either case. Second, on occasion 

you might catch a snake that tries 
to enter the burrow.  Most of the 
time the snake will be caught close 
to its head and you can see the 
body of the snake sticking out of 
the trap, above the ground.  This is 
another reason to secure the trap, 
as a raptor will land and try to carry 
off the snake as it wriggles in the 

 Continued from page 21

Unsightly gopher mounds in a cemetery upset loved ones… 
and can provide easy business.

WCT Group is proud to announce our 
latest instructional DVD:

A Guide to BuyinG & 
usinG CAGe trAps

$19.95 + s&h

Cage traps are a common tool used by wildlife 
control professional when it is necessary to capture 

and remove wildlife that is causing problems.  Join us as we cover what to 
look for with a cage trap and how to select the best one for the problem at 
hand.

Available at on-line at www.wctmagazine.com
and other fine retailers.
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trap.
 Gopher business may be the 
easiest business to pick up in a 
new area, as the unsightly mounds 
are easy to see in the spring. Check 
with local cemeteries in the spring 
and those with extensive gopher 
damage may be interested in 
gopher trapping services.  Almost 
every job needs to be completed 
before Memorial Day, so plan in 
advance.  Resist the customer who 
wants to pay by the gopher, as a lot 
of mounds don’t really mean a lot 
of gophers.  Setting up a good size 
cemetery takes time (raking all the 
old mounds) so plan a complete 
day the first day, followed by just a 
few hours each day after that (an 
hour or two to set the new mounds 
and another hour before dark 
to check the traps and remove 
them). You’ll probably need to 
return for 4 to 5 days, depending 
on your success and schedule one 
last pass through just before the 
Memorial Day holiday.
 Finally, manage the 
expectations of your customer- 
gophers will return each year.  
Whether you trap them in a 
cemetery in the spring, on a football 
field before the fall season or on 
a golf course year round, good 
gopher habitat will be reinfested 
from unworked habitat and you 
can expect to have to work it again 
the following year. Gopher trapping 
may be slow work, but it can be 
steady and can provide a regular 
paycheck.  n

CHECK OUT OUR
ON-LINE STORE

mkt.com/wct-group-inc

Renew and purchase 
subscriptions, training 

products, and register for 
seminars and workshops.

FOR SALE
Established CT Wildlife Control Business

Includes Vehicle,  Equipment, & Training

$100,000
• Perfect opportunity for someone looking to get into the 

wildlife control field. 
• Established customer base and service area.
• Annual revenue over $100,000 with $15,000 - $20,000 in 

recurring pest control contracts.
• Owner will help with obtaining pesticide and wildlife 

control licenses.

603-781-0403
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I want to thank everyone who 
attended and participated in 
both the WCT Bat Management 

Short Course and the 23rd Annual 
WCT Wildlife Control Instructional 
Seminar this past January. 
Specifically, I’d like to thank Brian 
MacGowen, Wildlife Specialist and 
Extension Coordinator with the 
Department of Forestry & Natural 
Resources at Purdue University for 
being the keynote speaker along 
with the other speakers Dennis 
Murphy, Tim Julien, Ron Krueger, 
Ken “Butch” Hogarth, Ray Hartley, 
Dan Primus, Chad Soard, and Greg 
Bickel. Also, I’d like to give special 
thanks to Paul Winkelmann for 
filling in for Jack Ammerman who 
unfortunately couldn’t attend due to 
a family emergency and Josh Jones 
for his impromptu presentation 
on Ad Words when Paul Brooker 
wasn’t able to present due to illness.
 I also want to thanks our 
exhibitors that attended, Bob May 
of Bob and Son’s Insurance Agency, 
Mark Bethell and Lacey Rednour 
of Bethell’s Wildlife Control, Greg 

and Jenny Smith from Tomahawk 
Live Trap, Jesse Soloshun of WCS 
and Tony Siri, Jory Baugher, Jack 
Searls and Mike Siri of A.A.C. - 
Distributing. I also want to thank all 
of the vendors that donated items 
to our raffle with the proceeds being 
used to help acquire a new .25 air 
rifle that will have the printed review 
published shortly and offered to 
attendees next year.
 In talking about these events, 
the first point I want to mention is 
how nice the hotel was and how 

we were treated. Those that had 
attended the 22nd WCT Seminar still 
remember about the hotel issues we 
had and it was such as nice change 
of pace to have a hotel that more 
than lived up to our expectations. In 
fact, the hotel and staff were so nice 
to work with that we’ll be holding the 
24th Annual WCT Wildlife Control 
Instructional Seminar there as well 
January 18 and 19, 2018. So when 
you see the ad in W.C.T. Magazine, 
don’t think it’s a typo as it isn’t.
 This year, we did something a 
little different by holding the WCT 
Bat Management Short Course the 
two days prior to the seminar. I’m 
happy to report that the classroom 
was almost completely full during 
this 14 plus hour course and 
achieved a 100% pass rate even 
with some discussion concerning 
what should be considered the 
correct answer for several of the 
test questions. On the down side 
of doing this, I was more than a bit 
worn out and didn’t hold the special 
after hour course Thursday night 
like we normally do, opting to just 
hold the round table for the entire 
three hours instead. On the up side, 
attendees didn’t have to listen to 
me do a class for a couple of hours 
which probably made everyone’s 
night.
 Next year we will be holding 

in the Spotlight: 23rd wct SeMinar

Brian MacGowen of Purdue University giving the Keynote address.
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classes on the two days before 
the seminar as well, but not the 
WCT Bat Management Short 
Course. Instead, we’ll be holding 
a WCT Goose Management 
Training Course as well as a Bird 
Management training course. At 
this time, I don’t know if one of the 
bird supply companies will be doing 
their training course of if it will be 
something different. So keep your 
eyes open for that opportunity as 
well as costs for it.
 As for the seminar itself, we 
tried a different presentation model 
again that I feel worked very well and 
plan to use again. Most topics were 
given an hour and fifteen minute 
time slot aside from those around 
the lunch timeframe with were 
given the typical 50 minute slot. 
This format allows the presenters to 
get in to a bit more detail with the 
subject matter as well as allowing 
attendees to spend more time with 
the vendors. This has always been 
a priority for me as many know, 
which is why we also hold lunches 
and our breaks in the vendor room.
 While I’m thinking of rooms, I’d 
also want to remind anyone that 
plans to attend next year’s seminar 
to remember to book their room 
BEFORE the roof cutoff date. The 
discount that we are receiving is 
substantial at under $100 per night 
so I highly recommend anyone 
staying at the hotel take advantage 
of it while they can.

 Having said that, we’re currently 
working on putting together our 
speaker list for next year so once 

again I’m asking for suggestions and 
speakers. Both can be sent to my 
attention at editor@wctmagazine.
com. For those wishing to be 
considered as speakers, please 
include your suggested topic as 
well as a brief paragraph explaining 
why you feel this would be a good 
presentation and what you plan to 
cover with it. Speakers receive free 
registration to the seminar as our 
way of saying thank you for sharing 
your information with the attendees.
 Again, let me thank all of the 
speakers, exhibitors and attendees 
that made these events the success 
that there were. We look forward to 
seeing everyone again next year.  
n

We’re pleased to announce our partnership with 
RunPayroll - Online Payroll Service to offer the most 
cost effective payroll solution for small businesses.
ContaCt us today for more information and to find 

out how to take advantage a speCial payroll

enrollment offer at

330-590-0199
or email us at

info@rtsnfutures.com

alSo oFFering:

• QuickBooks Training
• Tax Consultation & Filing Services

Certified Public Accountant
QuickBooks Pro Diamond Adviser
Chartered Global Management Accountant

providing sMall business
accounTing services

since 2008

http://www.wctmagazine.com
http://www.wctmagazine.com
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rabbit trapping business, there 
may be an additional money maker 
for you. If there is a beagle club in 
your area, they may be interested 
in buying your live cottontails from 
you for running their dogs. It would 
certainly be worthwhile inquiring 
about it. I sold an awful lot of live 
pigeons to retriever and pointing 
dog trainers when we had large 
pigeon trapping jobs.
 My wife and I babysit our 
4-year old grandson Griffen once 
a week. One week he was all 
excited because he and his brother 
had trapped an opossum at their 
house. Grandma asked Griffen 
if he could take me outside and 
show me how to trap bunny rabbits 
because they were all over her 
yard and would certainly eat some 
of her bushes when winter came. 
So Griffen and I went out and set 
a two door Havahart and grandma 
promised him a buck for every one 
he caught. Well Griffen made four 
dollars in a very short time, so he 
and grandma and I were all very 
satisfied. This was a very happy 
ending to our summertime wabbit 
twapping. I would like to add that 
we have always had rabbits in front 

of our house and since I couldn’t 
see any damage looking out of 
our picture window, I didn’t make 
anything of it. Then, this year, we 
hired a landscaping company to 
redo our yard in various places 
that needed work. They came 
out to look the job over and then 
pointed out all the rabbit damage 
that was hidden from view. This 
is just a little embarrassing when 
you own a company such as ours, 

but on the bright side, I now can 
show perspective customers their 
hidden damage too. I have found 
that over the years there has never 
been a better way to motivate me 
to take care of an animal or pest 
control job than having my lovely 
bride say: “If you don’t get rid of 
those pests immediately, I’m going 
to call Dorken.”  n

 Continued from page 17

IntroducIng the ultImate Foot Snare

Versatile - Humane - Durable

use on Feral Hogs, bear, 
WolF, bobcat, coyote, Dog

Special introductory price  
$149 + free shipping

Installation of fencing helps direct rabbits into the two door cage traps.

Renew youR 
subscRiption to 

w.c.t. Magazine 
on-line with any 

MajoR cRedit 
caRd oR paypal 

at:
www.wctmagazine.com
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SPECIALTY PASTE BAITS

Note: All paste baits come in 6 oz. plastic jars(enough for 15-20 sets)

 Sweet Tooth (raccoon) Honey Gland (skunk & raccoon)

 Chuckster (woodchuck) Squirrel Paste (Squirrel & gopher)

 Very Berry Loganberry (raccoon) Golden Maze (raccoon & skunk)

 Tuti Fruit (raccoon) Checita (raccoon & skunk)

 Big Time (raccoon) Bacon (raccoon, skunk, opossum)

 Raspberry (raccoon & opossum) Anise Paste (raccoon)

 Bacon & Cheese (opossum, raccoon, skunk) Strawberry (raccoon)

 Apple (raccoon, woodchuck, muskrat)

All paste baits: $5.50 each; 2 jars-$9.75; 6 jars-$28.00;
12 jars-$54.00; 1 Gallon $60.00

Mix and Match!
None of these baits will catch cats!!

COON SB
Throughout the past year we have had fantastic results with this
product. This lure has a very unique odor that is super attractive to
raccoons while minimizing the capture of domestic cats. Many pro-
fessionals have switched to this lure for those trap shy raccoons
with excellent results. Give this stuff a try! We are sure you will be
satisfied with its results.
1oz....$3.00..4oz.....$10.00..16oz.....$22.00

LIQUID GRUBS
Anyone who has been involved in this industry for any length of time knows
how frustrating it is to try and capture a skunk while they are destroying a
clients yard looking for grubs. I believe this product will drastically change
your success ratio when trapping both grubbing and roaming skunks. This
lure is not to be trailed into the trap. Place about a tablespoon at the back of
the trap forcing the skunk to cross the pan to reach the lure. Give it a try, you
will be more than satisfied!
1oz.....$3.00..4oz.....$10.00..16oz.....$22.00..6oz jar.....$5.50

ROB ERICKSON'S
ON TARGET A.D.C.
P.O. Box 95, Cortland, IL 60112
Phone & Fax (815) 286-3073

email/wctech@ix.netcom.com web http://www.wctech.com/

ON TARGET carries a full line of damage control baits and lures, many containing oils and essences from around the world!
Our lures and baits are tested and proven on our own trapline, under every possible condition, in different parts of the country, to
insure the results are the same nationwide. Because of this extensive testing, we are able to offer you the best products money can
buy.

By popular demand!!!
   WE NOW OFFER PASTE
  AND AGED BAITS BY THE

       GALLON!

Baits by the gallon!!!

RACCOON EVICTION LIQUID:  For that mission impossible.
If you intend to be or have been in this business for any length of
time, there will be a time when, in the spring of the year, you en-
counter a female raccoon that has had young in your client's attic.
You have caught the female and located the young, but they are in
a spot in the house that will require you to rent a bulldozer to tear
down the house to retrieve those young! This is not a feasible
option! In these cases the only option is to release the female and
try to harass her to move the young, either to a more accessible
location that you can retrieve them or out of the dwelling com-
pletely. Don't waste your time on radio's and moth balls. About one
ounce of this product will make the female remove her family from
the dwelling in no more than 48 hours. It almost always works on
the first night but has not taken over two days yet. You must enter
the attic to apply this liquid. Place the liquid on a tennis ball, then
screw the ball to a large nylon piece of rope. Toss the ball in those
hard to reach places near the den and retrieve. Do this in every
spot of the attic except near the exit hole. In two days mark the hole
to make sure there is no activity. Then seal up the hole. I hate to
leave a job without the animal, but there are some situations you
just can't control.

1oz.....$10.00..4oz.....$35.00..16oz.....$120.00

AGED ANIMAL BATES IN 1 pt. Plastic Jars
$8.00 each $48.00 gallon

 Shellfish Bait Fermented Egg Flesh
 Chicken Flesh Bait Garganzola Flesh
 Clam & Shrimp Fish & Honey Flesh
 Chicken & Fish Flesh Tripple Treat Flesh Bait

Follow Wildlife Control Expert Rob Erickson as
he guides you through groundbreaking odorless
skunk control methods never before shared with
the public. With over 10,000 skunks to his credit,
Erickson is the undisputed national expert in
urban odorless skunk removal. Innovative Skunk
Control describes in clear detail how to deal with

skunks in all possible urban situations.  Includes removal methods for skunks dam-
aging lawns by digging for grubs, skunks trapped in window wells and inside build-
ings, and skunks roaming the neighborhood. Stopping skunk grubbing damage on
golf courses and commercial properties is described at length. The book also includes
a recipe for skunk odor removal, and a description of skunk
 biology and behavior.

SHIPPING: $50.00 AND UNDER $5.00, $100.00 AND UNDER $8.00,
 $100.00 AND OVER $10.00

VISA AND MASTERCARD, AMERICAN
EXPRESS

 & DISCCOVER ACCEPTED

ROB  ERICKSON'S
INNOVATIVE SKUNK
CONTROL BOOK
$15.95 + $3.95 shipping

INNOVATIVE
SKUNK CONTROL

By Rob Erickson

http://www.wctmagazine.com
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Join Us for the WCT Group
WILDLIFE EXCLUSION WORKSHOP

August 5 - 6, 2017
The Wildlife Exclusion Workshop is a hands-on training course designed to give Pest 
Management Professionals and Wildlife Control Operators the necessary skills to perform 
exclusions for multiple wildlife conflicts caused by bats, beaver, birds, groundhogs, mice, 
raccoons, and skunks.

This course will cover how to repair structures damaged by wildlife along with standard 
building issues that need addressed to keep wildlife.

Hands-on instruction will include:

Aluminum - Bending, Installation
Chimney Repairs - Tuck-Pointing, Brick Replacement, Tile Replacement, Crown Repair
Gutters & Gutter Covers
Roof Repairs - Asphalt, Sheathing, Slate
Sealants
Siding Repairs - Aluminum, Board & Batten, Brick, Lap, Sheathing, Vinyl
Vents - Attic, Gable, Ridge
Wildlife Exclusion Devices

Location: Medina, Ohio (a list of hotels will be provided to paid attendees)

Start Time: 9:00am August 5, 2017   
End Time:  3:00pm August 6, 2017

Registration: (Early Bird Registration Valid Till June 30, 2017)

$450 Early Bird & State Association Partner Discount
$600 Regular Rate

Payments are non refundable for cancellations after June 30, 2017.

Registration rate covers travel to workshop site, class materials, beverages and lunch on both 
days. Registration does not cover travel, room, breakfast/dinner, or travel.
To register send check made out to WCT to:

WCT Wildlife Exclusion Workshop
PO Box 357
Sharon Center, OH 44274 

Or go on-line to https://wctmagazine.com/training.htm to register by credit card. 
No electronic recording devices will be permitted during the class.

www.facebook.com/WCTGroupInc
http://www.wctmagazine.com/training.htm
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you thought the outcome to an 
accident would be different?
 In most likely hood, with the 
advancements in medicine today 
you aren’t going to die, especially 
when you have people right there 
to contact first responder’s almost 
immediately when something 
happens. Even if the fall is 
lethal, you need to consider what 
happens to your family. Everyone 
may think that they have enough 
life insurance, but I’m not sure that 
anyone can really have enough. 
Regardless of the amount, bills 
related to the accident will have to 
be paid and potentially fines to the 
business as well. If we start with 
a $1,000,000 life insurance policy 
everything can look good until we 
bring reality back into the equation. 
 My guess is that unless the 
fall is instantly fatal, there will be 
a minimum emergency trauma 
bill and an ICU bill for 12 hours or 
longer that will need to be paid. 
Will OSHA be issuing fines to your 
surviving spouse because they 
are also an owner of the business 
that also need taken care of? How 
much company debt will the funds 
from life insurance have to pay off? 
 Now with what is left you can 
begin to look at the personal 
expenses such as rent, vehicles, 
credit cards, loans, family medical 
bills, food, and clothing just to 
name a few. As you can guess, 
there isn’t going to be all that much 
left in the big picture from the 
$1,000,000 policy we started with 
so just image how much is going to 
be left from a $250,000 policy for 
your family to survive on.
 As morbid as it sounds, that 
may be the best scenario for a tragic 
fall so what happens when it isn’t 
fatal? What happens if you’re now 
confined to a bed or wheelchair? 
Who is going to provide for your 
family and take care of you? 
How are all of the medical bills 

for continued treatment, special 
equipment, or required surgeries 
going to be taken care of? How 
is the company you started going 
to continue to operate? What 
sacrifices will your family have to 
make because of this? 
 Always remember that no one 
is paying you enough to spend the 
rest of your life in a wheel chair!”
 To the operator’s credit, they 
openly admitted that they hadn’t 
thought about what would happen 
if they survived an accident and 
were unable to work, even for a 
short time. They realized that they 
needed to start planning for when 
something will happen so they 
were prepared instead of thinking 
and hoping that nothing ever will 
happen. It’s times like this that I 
enjoy the most these days as I 
see the light bulb go off and know 
that the person I’m talking to gets 
it and will take the necessary steps 
to protect themselves and their 
family.
 Looking back at that 
conversation I’m going to add 
on to what I normally cover as I 
feel it is often overlooked. Even 
if the accident isn’t that bad, you 
still may have issues such as 
completing jobs that were started, 
doctor visits, or other additional 
challenges and expenses. There is 
an operator I know that no longer 
goes on roofs because they fell 
while they think they were carrying 
a ladder (they really don’t know and 
have no memory of what actually 
happened aside from waking up 
on the driveway as the client called 
for help) and was knocked out and 
now has vertigo. 
 Personally, I had a situation 
where I came off a 20 foot fully 
extended ladder two years ago 
while cutting a tree limb. The 
chainsaw got pinched in the limb 
as it fell and dragged me off the 
ladder. I was extremely lucky that 
not only was I not cut by the saw, 
but that I didn’t land on my back or 

head. Rather, I ended up landing 
on both my feet and still consider 
myself lucky that I didn’t break 
anything although I definitely was 
injured. That fall took weeks to 
recover from and forced me to 
close my company for a while as 
I was unable to carry a ladder, let 
alone climb one or even begin to 
work on a roof.
 Even though we’ve lost several 
operators over the last couple of 
years to falls, the one nonfatal 
accident I want to end with involves 
Chris Sim’s wife, Susan. Susan 
was helping Chris out on a job 
when she came off a ladder and my 
understanding is broke her neck or 
spine a couple of years ago. I’m 
not going to go into a lot of detail 
here as I don’t recall the full story, 
but I’m sure one of the reasons 
why Susan’s injuries were not as 
bad as they could have been is the 
training Chris has as a firefighter 
and being right on scene when it 
happened. What I do want to point 
out is the constant struggle Susan 
and Chris still go through with her 
health and some of the changes 
they’ve had to made because of 
it. If you follow Chris on Facebook, 
you’ll see multiple posts regarding 
Susan’s health all because of this 
accident along with some of the 
issues they now face. 
 I’m not trying to start any type 
of campaign here regarding what 
happened with the Sims, but rather 
am hoping to give some reality to 
what most of us never think about 
with our day to day lives and how 
quickly that can change. I was 
lucky enough to meet both Chris 
and Susan years ago at a training 
event and can honestly say that I 
don’t know if I could handle what 
has happened to them the way 
they do. Regardless, I feel their 
story is something we all can and 
should learn from when it comes 
to how quickly our lives can be 
forever changed.  n

 Continued from page  7
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I’m writing this article after read-
ing an article in the January - 
February 2017 issue of WCT 

Magazine titled “WCT Recap- 
Chimney Jobs”. This article was 
originally published in the Jan-
uary - February 2011 edition by 
WCT Staff. The article speaks of, 
along with many other things, the 
risks you run of being sued by a 
client when working on a chimney. 
I’m going to speak on one specific 
topic which I have personal expe-
rience- natural gas fireplaces and 
soot damage. This is only a small 
part of the many other risks we run 
when working on or around fire-
places (ie. a chimney falling over 
when a ladder is leaned against it), 
but as you will see, it has the po-
tential to be a very costly mistake. 
I hope that my mistake can help at 
least one person avoid that same 
mistake in the future.
 I’ll start from the beginning. I 
was called in July of 2014 to a very 

affluent part of town where I do a 
lot of work. The call was for a pos-
sible raccoon in the chimney- the 
noise they were hearing sounded 
a lot like raccoon kits when de-
scribed to me. Upon arrival, I im-
mediately climbed up on the roof 
to look down the chimney. I do this 
because if I can verify a raccoon is 
in there, without first scaring it out 
of the chimney by poking my cam-
era up through the damper, I can 
set a chimney trap up and in most 
cases wrap up the job in one day 
by forcing it up into my trap from 
down below. Upon looking down 
I saw no sign of raccoon, but did 
see bird droppings. Then I heard 
the noise, and knew immediately 
it was Chimney Swifts. With a lit-
tle closer inspection I located the 
nest. After climbing down off of the 
roof, I informed the client of what 
I found, but that I also wanted to 
stick my pinhole camera up through 
the damper just to verify there was 

nothing on the smoke shelf.
 The customer had a ventless, 
natural gas fireplace inserted into 
what used to be a typical wood 
burning fireplace. The pilot flame 
was on, even though it was the 
middle of summer. Now I’m going 
to admit some ignorance here, but 
I don’t know much about natural 
gas fireplaces. At least I didn’t un-
til after this job. All I knew is that 
I wasn’t sticking my head in there 
while the pilot flame was burning. 
By this time the husband of the 
household had left for work (he left 
after I got down off the roof) and 
only his wife was there. I asked 
her if she knew how to work the 
fireplace, and explained my con-
cern of wanting the pilot flame off 
just as a precautionary measure. 
She didn’t know how to do it. I 
told her I could probably figure out 
how to turn it off, but that I would 
not be responsible for re-lighting 
it. I stood there as she called her 
husband on the phone and asked 
him if he would be able to re-light 
the pilot light to which he said yes, 
he would do it. After turning the 
pilot off with a switch on the side 
of the mantle, I proceeded to stick 
my pinhole camera up through the 
damper and verified there were no 
other critters up there.
 Fast forward six months. Janu-
ary 2015 I get a voicemail from the 
husband at this residence- “Rob, 
please give me a call as soon as 
possible, I have something I need 
to talk to you about”. OK??? Upon 
calling him back he informed me 
that their home had a significant 
amount of soot damage, and that 
they were blaming me because I 
did a chimney inspection for rac-
coons. The soot damage was 
caused by the ceramic logs being 
placed in the wrong arrangement 
and the flame hitting the log direct-
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ly, causing the soot. 
 Now mind you, the reason I 
have a 3 foot long scope camera 
is so that I DON’T have to move 
logs to look up into every fireplace. 
If I’m grabbing coon, yes, but not 
to stick the camera up there. I 
asked his wife, since she was the 
one there, if she remembered me 
moving the logs. Her answer was 
a sound “No” (this answer later 
changed in the mediation hearing). 
I explained to the client that while 
I honestly couldn’t say 100% that 
I didn’t move one log (I’d done a 
lot of jobs since then), that I would 
have no reason to move any of the 
logs in this situation. I also asked 
him about the chimney cleaner. 
I had recommended a chimney 
cleaner come out to sweep the 
chimney after the Chimney Swifts 
had left. He said yes he did have 
a chimney sweep out, but that the 
chimney tech “swears” he didn’t 
move any logs. And then the kick-
er. According to the company that 
installed the natural gas fireplace, 
at least one log (the one being hit 
by the flame) HAS TO BE MOVED 
to relight the pilot. The owner’s 
manual also states this. I learned 
a lot about this throughout the pro-
cess. The customer who re-lit the 
pilot had never lit one before (at 
his own admission although this 
was another answer that changed 
in mediation). The customer stat-
ed to me that he did agree to, and 
therefore must have, re-lit the pilot 
himself, although his new answer 
in mediation was that he “couldn’t 
remember”.
 This claim was for… Wait for 
it… $38,000. For soot damage!!! 
They were throwing away every-
thing in the house claiming it was 
damaged by soot and buying all 
new (even Christmas decorations 
in the attic, I remember seeing a 
receipt for tinsel). Now I’m not say-
ing there weren’t damages, I did go 
into the house with the fire inspec-
tor and viewed some of the soot 

staining on the walls, but this was 
a typical case of trying to take ad-
vantage of an insurance claim. 
 Now let’s forward another two 
years skipping all the yada-yada 
in between. The case is resolved. 
I had to pay nothing out of pock-
et, my insurance company fought 
for me and a lot of their “dishonest” 
statements came out in mediation. 
I believe they did make a settle-
ment for a fraction of what they 
were looking for, but I didn’t even 
have to pay a deductible because 
it was a pretty well-known fact that 
I was not at fault, and I told my in-
surance company that I’d rather 
go to trial than to settle. But that 
was their choice, not mine. It would 
probably cost them more in attor-
ney fees to fight it than to settle. 
 The moral of this story is, well… 
a few things I guess. If you don’t 
know exactly how it works, don’t 
touch it!! And make sure everyone 
knows you didn’t touch it! Docu-
ment EVERYTHING. In hindsight I 
would have had the customer sign a 
waiver that I was in no way respon-
sible for the fireplace; although this 
wouldn’t have amounted to a hill of 
beans in court when torn apart by 
an attorney. And lastly, get a good 
insurance agent! One that will fight 
for you. Both times the client’s in-
surance company contacted me I 
was on vacation in Virginia Beach 
(this was a year apart, go figure the 
timing on that). Talk about a way 
to ruin a few days of vacation. I 
had never been through anything 
like this and I was scared out of my 
mind at first. But after talking with 
my insurance company and their 
attorney, they put my mind com-
pletely at ease. I came to know that 
worst case scenario I would owe 
the $500 deductible. 
 So I guess it’s kind of a hap-
py ending to the story, but this 
process still accounted for many 
sleepless nights and a lot of stress 
on my family. I know that I am now 
a lot more careful around fireplac-

es in general. All the natural gas 
fireplaces I have done since then, I 
have the customer remove the logs 
if they need to be moved. Or at the 
very least (for one elderly couple 
with coon kits) I advise them that 
I would remove them, but not put 
them back in place. They do have 
to be placed in a certain order to 
function properly. This may be a 
little overkill, I could just study up 
and learn all about ventless natural 
gas fireplaces, but I think the expe-
rience is still a little too raw. So for 
now I err on the side of caution.
 On a side note: I found the tim-
ing a little funny. I send Christmas 
cards to my customers every year. 
I have a strong suspicion that the 
card reminded him I was there, and 
he thought “OH! Here’s someone 
to blame!” I think I’ll keep sending 
my Christmas cards though. Just 
not to him.  n
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 Step 3: Create a hashtag.
 You can create a company 
hashtag and label all of your posts 
with it for a searchable record of 
work you’ve done or you may want 
to be more restrictive and make a 
hashtag specific to a species or 
the task at hand. About the only 
restriction for making hashtags 
are that you cannot use characters 
such as $,%,/,? and the length of 
the hashtag. For your customers, 
you will want to create a custom 
hashtag for each job that you post 
about. You can put the initials of the 

customer along with an account 
number or create a set of random 
numbers and words that will be 
the account hashtag for that job. 
However you feel is the best way to 
label that customer’s job will work, 
you just need to make sure that it is 
a unique hashtag that will not group 
in a lot of other random posts when 
the hashtag is searched. Examples 
of valid hashtags include but are 

not limited to #wctseminars, 
# b b m b a t e x c l u s i o n s , 
#moletrapping and 
#1253jones010117.
 One thing to understand about 
hashtags is that anyone can see 
posts associated with a hashtag 
whether or not they follow you. 
So, if you want to promote your 
business as well as communicate 
with your customers, you can have 
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their personal hashtag and your 
company hashtag on the same 
post. The customer can locate the 
post through the hashtag related 
to their specific job and then 
anyone who knows your company 
hashtag can find every post with 
that hashtag on it. Having the 
specific hashtag for the customer 
allows them to quickly find the 
posts related to their project. If 
only the company hashtag is used, 
the customer would have to sort 
through photos until they find the 
one related to them. Therefore, 
having a customer hashtag is 
important so that they can find their 
related post easily. Likewise, you 
can keep the client’s posts more 
private do not include the company 
hashtag with them.
 When you create a company 
hashtag, don’t forget to inform 
others about the hashtag through 
other social medias and on your 
business websites so that potential 
customers can look through past 
jobs and see the work that you 
have done. 
 Step 4: Post your photos.
 You can post your photos 
and tag them with your hashtag 
either during the job or after. With 
Instagram, a new feature allows 
you to post more than one photo 
on a single post. The limit is ten 
photos but it allows you to post a 
day’s worth of photos on one post 
instead of creating ten posts with 
a single picture on each. However, 
you can also post individually if you 
want to start with a picture of when 
you begin work, and then when 
you have finished, take another 
to show the progress and the time 
it took between each. Just make 
sure to include the hashtag in the 
caption field so it is associated with 
those specific images.
 Step 5: Inform your customer.
 Lastly, don’t forget to give the 
customer the proper information 
and if necessary training to 
reach this documentation of your 

work. The customer will need an 
Instagram account, although they 
do not necessarily need the app 
just an account and computer. After 
they have their account you will 
need to provide them the hashtag 
related to the job and they will be 
able to search for the posts related 
to it.
 It is important to realize that 
a company hashtag will only be 
effective with a public profile. If you 
set your profile to private, you will 
need to have anyone interested in 
seeing your hashtags follow you 
before they can see your hashtags 
regardless if they are general in 
nature or specific to a project.
 By using social media such as 

Instagram to communicate with 
your customers, you affect your 
business in multiple ways. Having 
more activity on social media is 
always a benefit in today’s markets, 
it is easy to use and when used 
properly can help promote your 
business. Customers will be able 
to see the work you have done, 
are doing and the progress you are 
achieving. It keeps them informed 
of the process and allows them to 
be more a part of the work. It also 
keeps a visual record of your jobs 
for future reference. Give hashtags 
in Instagram a try and see how 
they can add to your bottom line.  
n
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Every business has a chart of 
accounts. Even if all the re-
ceipts are kept in a shoe box 

and handed over to the accountant 
at the end of the year, that accoun-
tant has a chart of accounts set up 
or will set one up for a new custom-
er, then will sort and classify each 
item according to that chart of ac-
counts. A chart of accounts allows 
us to classify the different aspects 
of a business, the income, expens-
es, assets, liabilities and the own-
er’s equity or value in the compa-
ny. Even if the client is not sure of 
how one or two items should be 
classified, he or she has most ev-
erything else in the right place and 
with a few corrections the unknown 
items can be classified correctly. If 
you are not sure how to classify an 
item, you can post it to an ‘Uncat-
egorized’ account or to an ‘Ask my 
accountant’ account with a brief ex-
planation of the transaction. This is 
best practice, because throughout 
the year you may not remember all 
those purchases you were unsure 
about. But when you give a copy 
of your records or QuickBooks to 

your accountant, he or she will see 
an amount in the “Ask my Accoun-
tant” or “Uncategorized” category 
and then can ask you questions 
about what you entered sot that 
the item can be properly classified.
 Your chart of accounts can be 
very simple and straightforward 
with just a few items or it can be 
complex and detailed depending 
on what you feel you need in or-
der to run your business effec-
tively. At some point though, the 
cost to keep a very complicated 
chart of accounts can outweigh 
the benefits. So just what do you 
need in your chart of accounts? 
Everyone needs a ‘Bank’ account 
(even if it is not kept in a traditional 
bank), a sales or ‘Income’ account, 
an ‘Equity’ account, a ‘Retained 
Earnings’ account and a few ‘Ex-
pense’ accounts. Depending on 
the amount of detail, you might 
require a ‘Cost of Goods Sold’ or 
‘Cost of Services’ account as well. 
Other accounts you may need in-
clude ‘Asset’ accounts for items 
like furniture, computers, vehicles, 
buildings or equipment and ‘Liabil-

ity’ accounts if you borrow money 
for the business. If you bill your 
customers, you need an ‘Accounts 
Receivable’ and if you are billed for 
purchases and don’t pay them im-
mediately, you need an ‘Accounts 
Payable’. You can also have ac-
counts for Credit Cards.
 Let’s start with the bank ac-
count. One thing the IRS looks at 
if you are chosen to be audited is 
if you keep your business funds 
separate from your personal funds 
in order to determine if you have a 
business or a hobby. With a hob-
by, the IRS does not allow you to 
deduct your losses beyond your 
income. Co-mingling business 
sales income with your personal 
income is strongly discouraged. If 
you don’t have separate accounts, 
use the EIN (Employers Identifi-
cation Number) you signed up for 
from www.IRS.gov and head to 
the bank to open a checking ac-
count under the name of your com-
pany. If you have to ‘loan’ or invest 
personal funds in the company to 
do this, that is fine, write a check 
to the company from your person-
al account and deposit it into the 
business account. You would re-
cord this as a deposit (or debit) into 
the business ‘Bank’ account and a 
credit to ‘Liabilities’ if you intend to 
pay yourself back or to ‘Owner’s 
Equity’ if you would prefer to leave 
it (invest) in the company. Owner 
accounts include Equity and Dis-
tributions or Draws. Equity is the 
amount of value an owner has in 
the company. If there is more than 
one owner, income is posted by 
ownership percentage to the equi-
ty account as an increase in equity 
and any distributions are posted to 
the equity account as a decrease 
in equity. Losses also decrease the 
equity account. Retained Earnings 
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is the account where the business 
net income is posted and this is 
where the income amount comes 
from to post to the owner’s equity 
account. This is usually something 
done by your accountant.
 Sales accounts are where the 
income you earn from selling your 
products and/or services is record-
ed. It is the credit half of the equa-
tion when you deposit into (or deb-
it) your bank account. Income and 
Expenses are where most people 
want more detail. You want to know 
which product or service is making 
money and which is not. You might 
even want to know which expens-
es are associated with a certain 
sales item in order to see if you are 
making money or losing money on 
that product or service. This can be 
done with most bookkeeping soft-
ware packages. For instance, a 
particular company offers two ser-
vices, A & B. For Service A there 
are three main costs involved, ex-
penses C, D, & E and for Service 
B there are two main expenses in-
volved, expenses F & G. Because 
these expenses can be directly 
associated with the services, they 

are considered a ‘cost’ of providing 
those services. Accountants clas-
sify these as ‘Cost of Goods Sold’ 
or in this case, ‘Cost of Sales’ or 
‘Cost of Services’. If I were setting 
up the chart of accounts for this 
business, I would create the two 
sales or ‘Income’ accounts as Ser-
vice A and Service B. Then I would 
create two ‘Cost of Goods Sold’ ac-
counts, ‘COS – A’ and ‘COS – B’. 
Next I would create sub accounts, 
three under COS – A called C, D, 
& E and the two under COS – B 
called E & F. When the owner re-
views the income statement, he 
can see how much he made for 
each service individually and how 
much he spent directly for provid-
ing those services. 
 By making the ‘Cost of Sales’ 
C, D, & E sub accounts of COS 
(accounting abbreviation for Cost 
of Sales or Service, COGS is for 
Cost of Goods Sold) – A, they will 
be totaled separately from ‘Cost of 
Sales’ E & F. This will allow any-
one looking at the ‘Income State-
ment’ to easily see how much mon-
ey was earned for Service A and 
how much was spent on Cost of 

Sales for Service A. Service A and 
Service B will be added together 
for Total Income, then the Cost of 
Goods Sold accounts will be sub-
totaled under COS – A and COS – 
B, after which a total Cost of Goods 
Sold will be calculated. If the detail 
is not necessary then you would 
just have one amount for income 
and one amount for cost of sales.
 Gross profit is the amount be-
fore other expenses that cannot be 
directly traced to an income cat-
egory are subtracted. Looking at 
this detail, you can see that both 
services are profitable, but Service 
B is more profitable than Service 
A. Detail is great, but if you have 
someone else keeping the books 
for you, you must let him or her 
know how to classify the receipts 
and customer invoices you turn 
over otherwise the items may not 
be entered exactly how you want-
ed them to be and all the detail 
you wanted will not be available 
because the person entering the 
information may not know that it is 
a cost of service and may post it to 
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an expense account.
 There are several accounts 
that can cause some confusion 
mostly because the IRS does not 
give us a list of definitive ‘this is al-
ways an asset and this is always 
an expense’. So how do you know 
when to classify the purchase you 
just made as an asset, expense, 
cost of goods sold (product sales), 
cost of sales (service sales) or as a 
draw? It really depends on the type 
of business you are conducting 
and the purpose of the purchase. 
First, let’s clarify the differences in 
the accounts I just listed. 
 An asset is something pur-
chased for the company that can 
be used for several years. Be-
cause it lasts longer than a year, 
the IRS requires us to depreciate 
it to more closely allocate the cost 
of the item to the income it will help 
produce. An expense is something 
that will more than likely be used 
up within a year or the amount is 
so minimal that it really is not cost 
effective to depreciate it. Costs of 
goods sold (COGS) and costs of 
sales (COS) are expenses that are 
directly linked to the income they 
produced. Examples would be the 
products a store owner purchases 
to resell, items purchased to be 
used to make a new product in a 
manufacturing business, and the 
products an exterminator purchas-
es to use on a client’s property. A 
draw or distribution is when the 
owner of a company uses the com-
pany’s money for other than com-
pany purchases. 
 As I said earlier, there is no 
definitive answer when you are un-
sure if what you purchased should 
be an asset or an expense. For in-
stance, if you are in the business 
of landscaping, a $5,000 mower 
would be an asset, but if you were 
a computer consultant that worked 
out of your home, that same $5,000 
mower would more than likely be 

a draw. The rule of thumb is “Can 
the item purchased be used by 
the owner and employees of the 
business to produce income for 
that company?” 
 Let’s go back to the landscap-
ing company. The owner has pur-
chased two new mowers, one he 
has put on a company trailer and 
his employees use it to cut custom-
er lawns. The other he has in his 
tool shed and he uses it to cut his 
own lawn. He had intended to use 
both mowers in his business and 
used business funds to purchase 
them, but after the purchase, he 
did not need the second mower 
in the business. Can he claim the 
second mower as an asset in the 
business? Probably not, but there 
can be exceptions such as he uses 
it some of the time in his business. 
Then he can add it as an asset and 
keep track of business and person-
al use so that he can deduct the 
percentage of business use. 
 One thing the Internal Revenue 
Service is big on is documentation. 
If you get audited and you do not 
have written proof to support your 
claim, they will more than likely 
disallow it. One chief area is owner 
loans to the company, document 
that you are loaning money to the 
company, the terms of the loan and 
have the company pay you interest 
on the loan. You can use the Appli-
cable Federal Rate which can be 
found on the IRS website.
 The difference between an as-
set and a draw can be relatively 
easy, but how do you know if some-
thing purchased should be an ex-
pense or a cost of sales or maybe 
it should be an asset? Again, as a 
general rule, assets are items that 
the business uses that last longer 
than a year. Some examples are 
office furniture, computers, ma-
chinery, and vehicles. These can 
be depreciated over the life of the 
item so that the “expense” of using 
it is more closely associated with 
the income it “produces”. 

 An expense would be some-
thing that is used up within the year 
or costs less than the threshold the 
company has set for whether an 
item is to be expensed or treated 
as an asset. (As a side note, the 
IRS increased the expense thresh-
old from $500 to $5,000 in Decem-
ber 2015). A couple of examples 
would be a $10 calculator or a $50 
trap; both will more than likely last 
longer than a year, but to depreci-
ate them is kind of pointless. For 
instance if they are added as an 
asset and then stolen or destroyed, 
then those items would have to re-
moved from the asset list and the 
loss recorded. This can become 
more work than the item was worth 
in the first place so companies have 
thresholds to account for smaller 
purchases. A lot of times the dollar 
amount that would be considered 
an expense is dependent on the 
size of the company: a $1,000 item 
would probably be an asset to the 
local ‘mom & pop’ corner grocery 
store, but an expense to Wal-Mart. 
The way I like to look at it, is I ask 
myself is it really worth depreciat-
ing that $100 purchase over five 
years, is that $20 deduction each 
year really going to make a differ-
ence to my bottom line? (Different 
depreciation schedules will apply 
to different items.) Sometimes the 
answer may be yes; especially if 
there are a few $100 purchases to-
gether as when someone upgrades 
the office with new lights & acces-
sories. Or if the item is purchased 
on account and $100 is being paid 
each month, then you need to let 
your accountant know what you 
purchased and the total cost even 
though you have not paid for it in 
full yet. 
 Expenses and cost of goods 
sold can be a bit more confusing. 
The easiest way to think of it is a 
cost of goods sold is something 
that is used up in the process of 
creating a product to sell or in the 
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can be viewed on your dashboard or mobile app.

4 RELIABLE PERFORMANCE
Each Traphawk Sensor has a long lasting rechargeable battery and is 
fully provisioned on the Verizon Wireless Network.

4 EASY INSTALLATION
The Traphawk clips on in seconds, no tools are required.

http://www.wctmagazine.com
http://www.wctmagazine.com
http://livetrap.com
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case of cost of sales used up in the 
process of performing a service for 
a customer. Examples would be 
wood used in building a bat house 
for sale to a customer or a chimney 
cap purchased to install on a cus-
tomer’s chimney. Other items can 
be a bit more difficult to classify 
such as tape, glue, nails, or caulk; 
they can be considered either an 
expense or a cost of sales. The 
question to ask in this case would 
be is it used on many jobs or just 

one or two jobs. If you can directly 
relate it to one or two jobs, then you 
are probably safe calling it a cost 
of sales and can directly link it to 
the income it produced. Personal-
ly, I expense them because I have 
a difficult time classifying them to 
just one or two jobs because they 
are usually purchased in bulk for 
several jobs. Both an expense 
and a cost of sales are deductions 
from the company income. The dif-
ference between the two is where 
those amounts are deducted. Cost 
of goods sold and cost of sales are 

deducted directly from income to 
arrive at ‘Gross Profit’. Gross prof-
it represents what the company 
earnings are taking into consider-
ation what it cost to produce that 
income. Cost of goods sold usu-
ally represents what the company 
has to spend in order to earn the 
income it is reporting. Then all the 
other expenses of doing business 
are deducted from Gross Profit to 
arrive at “Net Income” or if it was a 
bad year, “Net Loss”. But both are 
expenses, how you keep track of 
them is a matter of personal prefer-
ence and how much time you want 
to spend to arrive at the detail you 
desire in your reports.
 On a final note, one other area 
that causes confusion is Repairs 
& Maintenance and Leasehold Im-
provements. This is an area that is 
watched closely by the IRS. The 
determining factors on whether 
something can be expensed as 
a repair or should be depreciat-
ed as an improvement are main-
ly cost and if the item in question 
has been significantly improved. 
If you put in a new bathroom, that 
would be a leasehold improvement 
and should be depreciated, but if 
you repair a hole in the wall, then 
it would be an expense. Again, it 
is not as simple as that at times 
and your best bet is to consult a 
professional and maybe step back 
and ask yourself how would the 
IRS look at this and can you suc-
cessfully argue your position if they 
decided to audit you.  n

calendar oF eventS

MAR 9 CA BIRD BARRIER BIRD CONTROL TRAINING
   www.birdbarrier.com/installer/training.php
MAR 14 OH BIRD·B·GONE UNIVERSITY
                 birdbgone.com/l/63162/2017-02-10/3frwgn
MAR 28 TX            BIRD BARRIER BIRD CONTROL TRAINING
   www.birdbarrier.com/installer/training.php
APR 26 IL              BIRD BARRIER BIRD CONTROL TRAINING
   www.birdbarrier.com/installer/training.php
JUN 22-24 IA             2017 FUR TAKERS OF AMERICA CONVENTION
  furtakersofamerica.com/convention.html
JUL 21-23 NY CROSMAN ALL-AMERICAN FIELD TARGET 
  CHAMPIONSHIP
  crosman.com/connect/crosman-field-target
  -championship/ 
JUL 27-29 IL 58TH ANNUAL NTA CONVENTION
  nationaltrappers.com/convention.html
AUG 5-6 OH WCT WILDLIFE EXCLUSION WORKSHOP
  www.wctmagazine.com/training.htm
AUG 25-27 OH PYRAMYD AIR CUP
  www.pyramydaircup.com/
OCT 12-15 AZ 2017 EXTREME BENCHREST
  www.extremebenchrest.com/

2018 EVENTS

 JAN 16 KY WCT GOOSE MANAGEMENT WORKSHOP
   www.wctmagazine.com/training.htm
JAN 17 KY BIRD MANAGEMENT WORKSHOP
  www.wctmagazine.com/training.htm 
JAN 18-19 KY 24TH ANNUAL WCT WILDLIFE CONTROL 
  INSTRUCTIONAL SEMINAR
  www.wctmagazine.com/training.htm

 Continued from page  38

Subscribe to our
YouTube channel 

youtube.com/channel/
UCWouTIK7B1SlXDaXhev5akQ 

for Product Reviews and
How-To Videos
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State aSSociation 
partnerS

www.facebook.com/WCTGroupInc
http://mkt.com/wct-group-inc
http://www.owcoa.com
http://
http://www.wwcoa.net
http://www.wwcoa.net
http://www.nyswma.org
http://www.ctnwcoa.com
http://www.ctnwcoa.com
http://www.cwcoa.org
http://www.iwcoa.org


www.ShopWCS.com

Premier Supplier to  
Wildlife Control Professionals 

Call toll-free 877-684-7262

Got Nuisance Birds?
WCS can help!

Guardian-2 Standard Propane Cannon 
w/Telescoping Barrel
The Gepaval Guardian-2 Standard operates on butane or propane 
gas allowing it to make a sound detonations for the protection of 
crops and scare off birds, wild boars, deer and other animals that 
could harm them. These detonations may be regulated from a 
minute to half an hour, from 80 to 120 decibels.

Guardian-2 ECO fixed barrel (not shown) $244.95

Guardian-2 
Single Rotary 
Propane 
Cannon

This unit comes with  
a non-telescopic, fixed barrel.

The Gepaval Guardian-2 Rotary Propane 
Cannon is our most effective model, 
because of its automatic rotation system, 
that can vary the direction of detonation 
90 ° in each detonation.

NOTE: Propane tanks NOT included  

$264.95

$394.95

For additional bird control products 
visit our website and click on, 
Bird Control

Wildlife Control Supplies
u Experience   u Knowledge   u Products for Professionals   u “One-Stop” Shopping

http://www.wildlifecontrolsupplies.com


W.C.T WILDLIFE CONTROL TECHNOLOGY
WCT Group, Inc.
p.o. Box 357 n Sharon center, oh 44274

Change ServiCe requeSted

PleaSe ruSh

dated Material

 The ChoiCe of Wildlife ConTrol Professionals sinCe 1994

Available from these fine distributors:

www.livetrap.com

www.wildlifecontrolsupplies.com

www.discountwildlifesupplies.com

 www.birdbarrier.com

Use at any angle, No door to jam, No parts to break 

Product of:

Introducing

http://www.batcone.com

